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1) Have any data been collected for this study already?

No, no data have been collected for this study yet.

2) What's the main question being asked or hypothesis being tested in this study?

To what degree and in what directions do people shift their voting intentions in the weeks and days prior to a national election? A classic idea is the

so-called “bandwagon effect”, meaning that people are more likely to vote for a political party that they believe to be winning (Ansolabehre & Iyengar,

1994; Goidel & Shields, 1994; McAllister & Studlar, 1991). At the same time, other findings suggest that polling information can also produce an “underdog

effect” and lead voters to support the party that is trailing or doing unexpectedly badly. These two effects run in opposite directions. Comparing the two

effects, some conclude that the bandwagon effect is stronger, while others believe the underdog effect to be stronger. A limitation is that both effects may

be happening, but for different people, for different psychological antecedents, and at different moments in time. In this research, we relate interpersonal

differences to fluctuations over time in elections intentions. We do so in the context of the 2019 Polish Parliamentary elections on Sunday, October 13th.

3) Describe the key dependent variable(s) specifying how they will be measured.

Participants indicate at T1 their preferred party ("first choice") and their preferred alternative ("second choice". In a repeated measures design they then

indicate at T1, T2, T3, etc. whether they would now vote for their first choice or second choice. We measure this with one six-point bipolar item (between

Definitely Option 2 and Definitely Option 1) and with two six-point Likert items for both options separately (between Definitely not and Certainly). In our

last measurement, after the actual elections, we measure what party they actually voted for.

4) How many and which conditions will participants be assigned to?

There are no conditions. This is a correlational, repeated measures design. We predict fluctuations over time in voting intentions and relate these to

ideosyncratic dispositional differences. Specifically, we measure ten constructs, with four items each:

* Adapted self-attributed need for uniqueness scale (Lynn & Harris, 1997)

* Adapted need to belong scale (Leary, Kelly, Cottrell, & Schreindorfer, 2013)

* Tendency to vote for a successful party (bandwagon effect)

* Tendency to vote for strong opposition due to distrust of powerful parties

* Moral tendency to reward effort, based on adapted merit principle (Davey, Bobocel, Son Hing, & Zanna, 1999)

* Moral tendency to maximize Equality 

* Need for cognition (Cacioppo, Petty, & Kao, 1984) adapted to focus on political questions

* Decisiveness sub-scale of the need for closure scale (Kruglanski, Webster, & Klem, 1993) adapted to focus on political questions

* Subjective political Expertise, using a 5-item measure based on Lusk & Judd (1988) 

* Objective political Expertise, using a 16-item quiz of political knowledge

In addition, we measure for exploratory reasons or side-interests: 

* Spheres of control scale (Paulhus and van Selst, 1990): Personal and Sociopolitical control scale

5) Specify exactly which analyses you will conduct to examine the main question/hypothesis.

We test how these ten constructs influence shifts in voting over time. We predict that the following three motives shift people toward the party that is

leading:

- need to belong

- tendency to vote for the winning party / to be right

- moral tendency to reward effort,

while the following three motives shift people away from the party that is leading:

- need for uniqueness

- distrust of powerful parties

- Moral tendency to maximize Equality

 In addition, we predict that these shifts will be stronger (moderation) for people who score high on Need for cognition and who have high subjective and

objective political expertise, but lower for people who score high on Decisiveness. In addition, we test how these dispositional-driven shifts differ in time. In

general, these effects may be stronger later in time (i.e. closer to the elections), although this may not be the case for more self-focused tendencies such as

the need for uniqueness and need to belong, but in particular for more strategic tendencies such as the tendency to reward success or strategically support
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weaker parties.

6) Describe exactly how outliers will be defined and handled, and your precise rule(s) for excluding observations.

We expect no outliers.

7) How many observations will be collected or what will determine sample size? No need to justify decision, but be precise about exactly how the

number will be determined.

We aim to have at least N = 300 valid cases, who provide both the intake (that contains all the dispositional measures), the final measurement (after the

election, which lists their actual vote) and at least one measurement in between. Participants are incentivised to complete all measures and we oversample

at the start to ensure that we will end up with at least N = 300 valid cases after any attrition or drop-out.

8) Anything else you would like to pre-register? (e.g., secondary analyses, variables collected for exploratory purposes, unusual analyses planned?)

Nothing else to pre-register.
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