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1) Have any data been collected for this study already?

No, no data have been collected for this study yet.

2) What's the main question being asked or hypothesis being tested in this study?

Passive social media use will lead to uncommitted (e.g. diffused and moratorium) identity statuses and identity distress among adolescents.

3) Describe the key dependent variable(s) specifying how they will be measured.

All dependent variables will be measured at the beginning of the fall semester and once again after intervention. 

To measure identity status, I will use the Ego-Identity Process Questionnaire (EIPQ).  Participants will rate how much they agree with each statement on a

6-point scale that ranges from 1 = "Strongly Disagree" to 5 = "Strongly Agree". The EIPQ has two subscales, "Identity Exploration" and "Identity

Commitment".

The Identity Distress Survey (IDS) will be used to capture levels of identity distress. The IDS is a 10-item measure used to assess distress associated with

unresolved identity issues. Participants will be asked "To what degree have you recently been upset, distressed, or worried over the following issues in your

life?" and then rate each relevant issue (long-term goals, career choice, friendships, sexual orientation and behavior, religion, values and beliefs, and group

loyalties) on a 5-point scale (ranging from 0 = "Not at all" to 4 = "Very Severely").

4) How many and which conditions will participants be assigned to?

Before taking the survey for a second time, students that wish to participate in the experiment will be randomly assigned to one of three conditions.

Students in the first condition will be asked to passively use (no posting) social media for one week, those in the second condition will be asked to actively

use (for this study, posting and commenting daily) social media, and those in the final group will not alter the way they use social media.

5) Specify exactly which analyses you will conduct to examine the main question/hypothesis.

For this study, a one-way ANCOVA will be conducted in order to determine a causal relationship between type of social media use and identity status and

distress (Hypothesis 1). Participants will be split into three groups manipulating the ways in which they use social media (passive use, active use, and

control). Once data is collected, I will control for any covariates.

6) Describe exactly how outliers will be defined and handled, and your precise rule(s) for excluding observations.

We will exclude participants that do not pass 2 out 3 attention checks, students that did not allow the researcher to follow their social media accounts

during the week of the experiment, and those that admit to not following the directions of their assigned condition (posting online when in the passive us

group or not posting when in the active use group).

7) How many observations will be collected or what will determine sample size? No need to justify decision, but be precise about exactly how the

number will be determined.

According to a power analysis using G*Power, 432 participants will be suitable to meet an effect size of 0.15, alpha of 0.05, and power of 0.80 with three

groups for a one-way ANOVA.

8) Anything else you would like to pre-register? (e.g., secondary analyses, variables collected for exploratory purposes, unusual analyses planned?)

To add to this, In my first hypothesis, I predict that passive use of social media will be related to uncommitted identity statuses and greater identity distress

in late adolescents, whereas active use will not be related to identity issues (Hypothesis 1). Next, I hypothesize that self-esteem will mediate this

relationship, such that passive social media use will lead to lower self-esteem which in turn will be related to adolescent identity formation and identity

distress. (Hypothesis 2). Finally, I posit the social comparison motives of self-improvement and self-enhancement will buffer the negative outcomes of

problematic social media use on self-esteem, and ultimately subvert the negative identity outcomes previously mentioned, while self-destruction and

self-evaluation comparison motives will exacerbate them (Hypothesis 3).
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